Role emoci pfFi nakupovani na internetu

Program akce

Hlavni blok

14:00 - 14:10 Uvodni slovo
David Beska - Skrz.cz

14:10 - 14:55 Create emotional e-shopping experiences
Vincenzo Pollicino - Ahopware AG

How can the positive shopping experience of a brick and mortar store be transferred to online-shops? How is it possible to
pick up customers with a personalized shopping experience inside a general e-shop? With emotional shopping it is
possible to shift your shop’s focus from a product-centric to a more customer-centric nature, in order to maximize
satisfaction, loyalty and consequently conversion rates. Get exclusive insights into a concept that emphasizes meaningful
interaction through a personalized involvement. Learn how to implement best practices and positively charge your brand.
Discover the inspirational side of e-Commerce on any device.

15:00 - 15:25 Kocicky a Internet k sobé patfFi. Propojit offline Pet Center s online je presto vyzva.
Katerina Holnova - PetCenter CZ

Pet Center je tradi¢ni retailovy retézec se zasadnim mnoZstvim prodejen. KocCicky a zvifatka vlbec jsou na Internetu
nepostradatelnou soucasti a zaroven mohou byt obsahovym, marketingovym i obchodnim ndstrojem. Otézka do pranice
je, jak propojit tradi¢ni prodej s tim internetovym. A jakou roli v tom hraji, ¢i budou hrat, socidlni média, internetovy
marketing a hlavné, Kocicky.

15:30 - 15:55 Emoce: Jak a pro¢ zpFijemnit zdkaznikiim online nakupovani
Vilém Rubes
Znacka je nositelem emoci a dobra znacka dokaZze zpfijemnit i online nadkup. Jsou emoce pfi nakupovani ddlezité i pro jiné
cilové skupiny nez zaryté fanousky love-brands? A je pro ndkup a emoce s nimi spojené znacka vibec potrebna? Da se
emocni plsobeni pfi procesu online nakupu ménit, nebo dokonce fidit? A jaké emoce by si pri ndkupu (a po ném) prali
spotrebitelé?

15:55 - 16:40 Coffee break

16:40 - 17:05 Pockat, a Martinus nie je aj reklamka?
Dusan Murco - Martinus.cz

PreCo sme tak kreativne Svihnuti? Preco si velké kampane aj malé aktivity robime v podstate inhouse? Pre¢o sme
posadnuti tym, aby si nasi zakaznici zakazdym povedali wow?

17:05 - 17:30 Bonami + zakaznik = ¥
Martina Kocafova - MEGAPIXEL
Zakaznik je pro nds vzdy na prvnim misté. Pro¢ to neni jen prazdna fréze a co pro to déldme? A proC véfime, Ze pfinaset
zékaznikdm i uzivatellm vzdy ,néco navic’ ma smysl? Koncept ndkupt o¢ima vytyCuje neomezeny prostor pro utvareni
skvélého zéazitku z nakupovani, sta¢i ho jen spravné uchopit. Par provérenych tipd, které by se vdm mohly hodit.

17:30 - 18:00 Networking



